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What is Open Booking?

« Range of answers:
— “Do whatever you want”!
— Travel credits (Google approach)

— Aggregate bookings from several tools (e.g. hotel
consolidators, rail systems)

e Core concepts:
— Report from anywhere
— Extend influence of travel program
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I
The Wire — an AirPlus Publication -

==
Open Booking attitudes of nearly 100 travel managers e

1. 1 have concerns about data capture 79.3%

2. | don’t know how I'd track travelers for safety and security
purposes 72.8%

| could not support my supplier relationships 60.9%

| don’t trust my travelers to make good decisions 39.1%

| trust my travelers to make good decisions 17.4%

3

4

5. It increases traveler satisfaction 34.8%

6

7. There is potential to better control budget 12.0%
8

| believe it would boost compliance 4.3%

* Source: US AirPlus Survey Published Dec 2012

GLOBAL BUSINESS TRAVEL AssoclATion 4



Open Booking is NOT

an alternative to
managed travel, it’s an |
additional option for p
companies looking to
manage traveler
behavior that is

already occurring now.
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change Is happening

WITH OR WITHOUT
employers

/0%

Employees use personally
owned devices to access
company data and systems

Source: IDC




Data Facilitates The “Wants” and “Needs”

What travelers want... With the control the company needs...
. Booking Options * Capture Relevant Data
* Cost optimization
* Proven policy compliance system
Travel risk management
Reporting & business intelligence

 Budgets not Rules

 Social/mobile tools

 Localized service




Open Booking is all about Data Access and
Data Quality

Supplier
Connections
Mid-Office

Employee
Email Card Data

Your Travel
Data

Agent Ul

Travel Reporting, Quality Assurance, Security, Service and
Expense Reporting




Importance Of Travel Data Uses
Average Rafing On A Scale of 7 (Not Important) To 4 (Very Important)

3 13 Provide reports/KPls to management

3.11 Generate information for supplier neguhahuns
3.1.0) Monitor travel policy compliance
2.82 Consolidate travel suppliers
2.80 Perform internal henchmarking

Source: AirPius Intemational April-May 2012 survey of 97
traved buyers in North Amenca and Europe

ssing & Evaluating Data Sources

Respondents _Find Data
UsingData  From Source
From Source "Very Valuable"

| Assessing Satisfaction With Travel e’
Accuracy & Reporting Present Problems SR MCs 96% 86%
F Suppliers  93%  73%
10% Data is accurate 23% Data is not always accurate (_:a_r_d o . §
8% Amount is sufficient 20% Reports difficult to read/interpret Cgmp anies 76% 2%
3% Helps enforce & establish policies | 19% Reporting takes too long ! 7
3% Easily accessible 14% Not consolidated/hard to access Exﬂﬁ'ﬂﬁﬁ 55% 83%
8% Not enough provided ﬁ }fstems
5% Not always trustworthy EX ense
2% Nasuffint oo ptcies i Repn g 46% 80%

=3 _" o - »
Source: GBTA anx:-'&!m May 2012 survey sponsored by Carlson Wagonift Traved, mc‘h.rcﬁng responses from 174 members of the
Global Business Travel Associabion and' 37 CWT customers
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Challenges with Travel Data Today

« Data Capture —
historically inconsistent
& iIncomplete

e Data Consolidation—
data elements &
formats are dissimilar

« Data Completeness —
missing key elements
of travel record used
for reporting & analysis
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Emerging Industry Solutions

Supplier Product Brief Description
Open Enhanced version of Concur Travel

C. ncu r Booking Indirect — forward itineraries to

Direct — link your Concur profiles with
suppliers’

@woRrLDMATE Worldmate  Organize all itineraries and integrate

CarlsonWagonlit Travel them with the CWT agent desktops

gt
~N 7 TripLink Links trip components from multiple
GDStXJ sources into TLRs
. - (TripLink Records) stored in
&Trllenk Centralized Travel Repository (CTR).
Bookit Shop, reserve anywhere; forward to
T e B Shorts to book

ProcureApp Embedded “Badge” sends reporting

N\
@ data securely to mid/back office,
. security, expense report, or all the

above.

13


mailto:plans@concur.com

Open Booking Video

Please see the Open Booking Overview Video at Concur.com
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http://www.concur.com/en-us/connect-platform/open-booking

Why is Open Booking good for
your company?



Open Booking addresses the Social, Mobile and
BYOD trends that are transforming corporate travel

2 B%aiibgsstrengtheless
agedrbandstey pragtimy
enabling travelers to make /

biBUShasing eaeisions

phthgingridpediata back
erenaalgunda vager.




Open Booking Direct strengthens managed

travel

sinesses of all ¢

Missed supplier discount

Poor travel policy
enforcement

Incomplete spend
analysis

Ineffective Safety and
Security procedures

Inefficient expense
reporting




Why is Open Booking good for
the TMC?



Open Booking fulfills the premise of a TMC

anage ALL Corporate Trc

Mega TMC Whitepaper

54% of travelers...

...book outside of their
companies’ recommended
hotel booking channels.
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History doesn’t repeat itself,
but It does rhyme.

Mark Twain

CBIA
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